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\bstract: Communicative English refers to the use of the Engjish, -
- . = 5 L. - » - .

language for effective communication, particularly in a real-jit -

jrog = 4

context. It emphasizes the practical applic.at:ian of language skilis ‘?
in various situations, rather than just focj:usmg‘on fc{nna} gramr{a; f
and vocabulary. The purpose of this article is to provide i
information about the communicative English language. To do sg 3
we will first define and examine what a communicative language
is. what is it used for, and why certain features are important. &
will then show key aspects and techniques of communicative:

English. F

- 4N

Key Words: Syntax, Vocabulary, Grammar, Conversations,

What is Communicative English?

Communicative English is a term used to describe the'§
a{)pro.ach to teaching and learning English that focuses ond
effective communication as the Pf'imary goal. This apprc&iﬁ%

emphasjzes the ' . . 1ol
. ,f_m thti practical use of the English language for real-lis 4
uations, such g conversati . :aranil

. ion itren
communication. S, presentations, and writisi

lich rem o 5
| glish Communication involves using approprate
4Mina i : 1 ‘- a1
slin d, ;!j nd syntax to ensure that the messags B3
J ; L =
by the ntended audience. It is an essentidil

Effective fy
;'-'Uf,abugaryr p
clearly unde,

sy
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shell in rodayv’s globalized world, where | bplish 16 often uged as a
commoen  language  in business, a4y ademia,

and dnternational
relations

Why is Communicative Eoglish Neg eauAry?

Commumecative English is a crticial skill in modern Itfe. It

cnables one to communicate with others of various levels ane

mciudes  social relationships,  discussions with  colleagues o

busmess meetings at work.

Seltiprovement becomes critical if you want to raise your
chances of success while benefiting from using Communicative
Faglish as most communication topics are

native speakers.

accessible even to non-

Theretore, learning this type of language would help an
individual  improve their  confidence which influences our
perception of competence and €ncourages us to be more effective
in business. So basically, Communicative English is the language
aost suitable for public speaking internationally.

Communicative English for Students

Communicative English is a vital skill for students to develop
1n order to succeed in today’s globalized world. It involves not just
“nowing the grammar and vocabulary of English, but also being

able to communicate effectively with others in a vanety of
settings.

This includes being able to understand and express ideas
clearly. listen actively, and engage in meaningful conversations,
Communicative English is important for students in all fields of
study, as it allows them to interact with people from different
cultures and backgrounds, and to participate in inte

rnational
academic and professional settings.

To develop their communicative English skills

€ngage in activities such as group discussions, presentations,
debates, and role-playing exercises, and can also use online
resgurces and Ianguage—learning apps.

, students can

What are the Uses of Communicative English?

* Communicative English is necessary for
communication in

and academia

effective
professional settings, such as in business

k1.3
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Higher
15 Challeng

ABSTRACT ‘ o o |

The present global scenario the vision of higher education il India is to rea.hze the country’s by

patennal 1o its fullest with equity and inclusion. The bigher cdqcat:on sector, in recent decades, has wh%'

- s its institutional capacity, enrolment, teacher-student ratio, et ]‘; L
i o c

wremendous growth in many aspects such ) : .
ucation system at the same ume has brought several pertinent issues relateq |, ,

expansion of the higher ed !
cffciency. excellence and aceess o higher education in the country. The present paper holds an immediate Signif 3
of creating awareness of many issues of concern to be taken care of by the stakeholders in the national ag e,
s about better understanding of the present sc n;;"

1

clobal levels. The study is also unique in the sense that it bring :
the higher cducation system in the county and its pattern of growth given the opportunities and challenges 14

svstem under consideration. The present study throws 2 gainful insight on financing schemes and enrolment ape;

higher educaton in India.
Keywards: Higher cducarion, Transparency, Opportunities
INTRODUCTION
tion defines complete development of human being. Different aspecs

In the present global scenario the Educa
davalopmsnt such 2s moral, intellectual, social, economic and human resources aré the representation of educiz
systern. Economic development is approximately proportional to higher education and vice versa. Knowledz ist
very important elemnent in making a country 10 be developed. Higher education plays an imporiant roje in develg
rationa] thinking, analytical and visualizing power of human being. Higher education creates research minds of b=
beings. It is the goveming tool to make peoples aware towards their fundamental rights. It is also the blue put
estzblich the welfare state, This can be understood as carrier of humanism. Human resource is the pgwer bankd
thonghts znd it is proved scientifically that thoughts are the energy and hence material or things. Higher educatim:
the measurement of stength of any nation. India has made relevant changes in higher education system. Indian B2
edncarion sysiem is suffering from several pertinent issues like access, equity, excellence, and efficiency.

GROWTH OF HIGHER EDUCATION IN INDIA

The Indian higher education market is anticipated to witne
ss a commendable comp
(CAGR) of 8.4% between 2024 and 2032, The Indian higher education market is anticipated to WitBes

compound Annual Growth Rate (CAGR) of 8.46% between 2024 and 2032
’ /’/

ound annual Grow®
s a4 comm
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Global Innovatians ior Sustainabla Development

HIGHER EDUCATION [N |

India’s higher education sector 15 a v

4!
NDIA

numerous colleges Mo offe ast and diwf\c ecosystem, hm!".-inp. aver one 1Iu_wussmd univ'crsilie's and
ey -\Uh\l}l"['ldl‘F‘l‘u\\(\[h - i i ‘.“ fftlH_L’:ltiH'l\.!l Programes lhu.. higher cducnlmn.lparkct in l'nd.m has
632, Thistamaratl reaching USS ﬁ\h 08 bilhon in 2023, wah o prq;mlt‘cl surpe 1o l‘l.‘a.'# 114.35 billion by
gl ot merease, marked by a ( amponnd Annual Growth Rate (CAGR) of 6.4% from 2018 10 2023 and
an antcipated 7.9% CAGR from 2024 (0 2032, is aributed 1o several factors. Chiel among the drivers powering this
gm\\ih e a bungeoning Youth population, cmment policies enhancing accessibility, increased alfordabifity due 10
hl}‘.hff dl\ipo\nb!c incomcx, and il‘ltcmelllnl:nll collaborations me

cting the demand for globally recognised degrees,
However, persistent challenges, such ay linnted aceess 1o technology and learning resources, main train
gualu_\ across difTerent msutons, financial constramis, high S!liLiCﬂ(-l()-lC:lchcf ratos, and global ¢
intemanonal students, pose hurdles While the Indian hig%cr education market exhibits remark
mtrnUfiﬁ. addressing these challenges is pivotal for sustaining
expansion with the ongomng digital cevolution transformi
p.cﬁon;ii'l?'cd education. These advaneements mean the avail
diverse marker. Furthenmore, India's focus on global compelitiveness implies significant investments in research and
development, in addition to Promoting an environment of innovation and entrepreneurship in its universities. This will
help attract wlent from both Within the country and intemationally, enhancing the reputation and appeal of India's
higher education on 3 2lobal scale.

OBJECTIVES OF THE STUDY

a wide spectn

g consistent
ompetilion for

able growth and
and enhancing its trajectory. The fulure holds promising

ng leaming through online platforms and Al-driven
ability of Nexible and accessible options suilable for India's

2

1. To focus on the emerging issues in Indian higher educalion system,

2. To enlizhten the challenges faced by Indian higher education syslem.

3. To discuss the opportunities, suggestions and solutions for Indian higher education sysiem
METHODOLOGY

the insights of the present study of use for various
purposes,
CHALLENGES FACED IN HIGHER EDUCATION IN INDIA .
Enrolment: The Gross Enrolment Ratio

(GER) of India in higher education is only 15% which is quite low as

eveloping countries. With the increase of enrolments at school level, the
supply of higher education institutes is insufficient to meet the growing demand in the country.

Equity: There is no equity in GER among different sects of the society. A
higher education in India among male ‘and female varies to a greater extent.

states have high GER while as some is quite behind the national GER which re
higher education system.

compared 1o the developed as well as, other d

ccording to previous studies the GER in
There are regional variations too sone
flect a significant imbalances within the

Quality: Quality in higher education is a mult-dimensional, muliiley
in higher education js amongst the foremost challenges being faced in India today. However, Govemment is
continucusly focusing on the quality education. Stll Large number of colleges and universities in India are unable to
meet the minimum requirements Jaid down by the UGC and our universities are nol in a position to mark its place
among the top universities of the world

¢l, and a dynamic concept. Ensuring quality

ISBN 978-93-5840-174-5



Global Innovatlons for Sustalinable Develgpmam
Poli}iml Interference: Most of the education
ke role in governing bodies of the Univeraitie

al Tnstitutions are owned by the political leaders, who are
Organize campaigns,

I -
s They are using the innocent students for their selfish means, SE’UE;?:L
forget their own obyectives and begin o develop their careers in politics. .
Faculty: Faculty shortages and the inabilty of the state educational system to attract and retain wel)
teachens have been posing challenges to quatity educanon for many years. Large numbers of NET / PhD cang;
unemployed even there are Tot of vacanaies in higher education, these deserving candidates are then applyin
departments which 1s a bigeest blow 1o the higher education system, .

Acereditation: As per the data provided by the

aducation insblutions in the countny were
455

quﬂ“ﬁed
dates g,
8 in othe

NAAC, as of June 2010, “not even 25% of the otal highe,
accredited. And among those accredited, only 30% of the univefsities and
of the colleges were found 1o be of quality to be ranked at ‘A level”.

Research and Innovation: there are very nominal scholars in our country whase wriling is ciied by famg
western suthors, There is nadequate focos on researeh in higher education institutes. There are insuf ficiem
and facilmes, as well o himited nombers of quality faculty w0 advice students, Most of the research
wWithout fellowships ar not ge

scholars ape

tng their fellowships on time which directly or indirectly affects their research.

Mareover, Indian Hicher education instiwtions are poorly connected to research centers. So, this is another area of
<challenge 10 the hugher education in India.

OFPORTUNITY OF HIGHER EDUCATION

India is a large country, with an estimated population of young people aged between 18 to 23 years (o be aroung
130 mullions. The sheer size of the market offe

s huge opportunities for development of the higher education secior i
India India now baasts of having more than 33,000 colleges and 659 universities, which has been quite a remarkable
gowth dunng the last six decades. The year 2012 wi

messed 21.4 million enroliments, which makes India the ird
largest educational svstem 1o the world. Unfortunately, the educational infrastructure of India is inadequaic to handls
such huge volumes. In spite all the government spending in the educational sector, it is just too insufficient to meet the
growing requirements. Therefore, higher Education sector has now been identified as one of the promising areas for
povaie and foreign investments. It offers immense investment opportunities in both non-regulated and reguiaed
segrments (Nexus Nowvus, 26 July, 2013). Indian higher education system is growing very fast irrespective of various
challenges bur there is no reason that these Challenges cannot be overcome. With the belp of new-age leamning tools, it
i easy for country like India 10 overcome these problems and bring a paradigm shift in the country’s higher educatics
sector. With such 2 vibrant country with huge population properly educated, the possibilities are endless. ¥ knowledge
1s imparied using advanced digjtal teaching and leaming tools, and society is made aware of where we are currently
lageing behind, our country can easily emerge as one of the most developed nations in the world.
SUGGESTIONS IMPROVING THE SYSTEM OF HIGHER EDUCATION:

1. There is a need to implement innovative and transformational a
level to make Indian educational system globally more relevant

us
TeSOlrces

2

pproach form primary to higher educatan
and competitive.

2. Higher educational institutes need to improve qualily and reputation.

3. There should be a good infrastructure of colleges and universities which may attract the students.

4. Govemment must promote collaboration between Indjan higher education institutes and top iniem:ti.onui
insututes and also generates linkage between national research laboratories and research centers of
institutions for bener quality and collaborative research,

5. There is a need io focus on the graduate students by providing them such courses in which they can :\chit“"":
excellence, gain deeper knowledge of subject so that they will get jobs after recruitment in the companies
which would reduce unnecessary rush 10 the higher education.
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Zlie pattem of value in any society is veflected 1y fip conlents of mass communications. The way
15 dealing with women are treated indicated 1o o great extent the prevaifing attitide of the socicty
AN | . . !
,ml}hl.ﬁ womett, In this rcganf, the on gong
{t‘”.‘”l :

contmunication revofution fias opened up new possibifities of
(erating the process of upliftment of women, @y if it remains unguided and uncontrolled this
gccoleratity

wtion will decelerate the process and it will fiave adverse effects on the fives of women. Hence it is
nw{? fife to understand the way in wwhich women as reflected in the print and electronic media in the

w , , . ,
. and its iry‘Tuencc on viewer's perception about empowerment of womnen on soctety. The main
;‘0""‘0‘ )

 crivies of the studies are To study the rofe of women in print media and electronic media. To study the
ofectivie

comen’s images i advertisements, The study is based on descriptive research
port m)'ﬂ[ of won

design. This is a
sheoretical research paper, where secondary info
1

rmation produced by different authors and researchers fza}
sed. For obtaining necessary information, various books magazines, journals, periodicals an
6(‘?.’1 1sed.

Ferent websites have been explored by the researcher which fias been mentioned in the reference section.
differen

iere should be positive portrayal of women taing note of their role in all facets of fife. Thus it ca; be
There f{tar that over all effect of the portrayal of women in media is to remfo.rce rather than reduce
‘:M,d} : < and stereo types. The mass media is to reinforce ratfer than reduce prejudices and stereo types.
Fre]b' ICE.

Key Words: Communications, Empowerment, Theoretical, Portrayal.
ey “

INTRODUCTION:

Though women have significantly in every aSp.ECt'O'f life, the lo-n% hsg of moﬁu;n;t
i eems never ending. The Government, ]udxclary_and social action group

h’egment B e a tion to provide women true dignity in economic, social and‘personal areas.
taking positive actio egia have a pivotal role reporting wrong doing folllow.mg up remf':d.lal
lnf-:ndeavor Fl}elmaSS rI;]lic opinion, brining about social change and highlighting positive
" moblllsz;g puattem Ij)f val,ue in any society 1s reflected }n .the contents of mass
developn‘len?s. : E:hp ay subjects dealing with women are treated 1'nd1cated to a great extgnct’
conunumc.a‘tlons.'lj edW yf the so ciety towards women. In this reggrd, the on going
the prevailing attitude o has opened up new possibilities of accelerating the process 05
CO;{I}:J um(t:aut?nwrc)ez:,;irug?lt if it remains unguided and uncontrolledf this revoll_tllt:?; }\flis

Ersonrin ' : 1 the lives of women. He _
the process and it will have adverse effects or . - el
iﬁﬁtﬁegg IL)mdersﬁand the way in wlligh wo’rr‘xen as r{ciilic;le)ilz?ctl\;;&l::m;m oo
media in the country and its influence on viewer’s peﬁceph 611 1975. In 1075, the findings of
. icy. Media paid scant attention {o the warrant issucs U tl qut"\tus of women has been
it on Nation! Staus of Women Teyefllcd tl.‘h[}t (:?n;‘\: and other organizations
fecling steadily, Since then, the National Commigsl on 011 wth;-(;uwh all means, including
e s triving hard to improve the status of [ndian Womw‘dcm-ﬂ“‘qmdics on the impact of
Ufferent formg of communication for the mass, However, Incidents ‘;iiﬂ e oftenr Tl

e mags media indicate that women's exposure to the media 18

e ——
e
—

FEEEY

e —— T

| Social Media and Society
m.v. G, College for Women, Kalaburag|. o




d National Seminar on Artificial Intelligence, Social Media of Society
onEers 05 & 06 November 2024

the consumer base sj|]
s (Rummel ¢t al,, 1990). As
s best © attention of" the world, Western m
“,nomic po ciderable resources uonfeidcrmg how ‘lo use gender
(e LLC\'pL‘“" cons Throughout China’s history, the social status of women has been lower
" “' o mnrkcl,'i ent to, men; parents are thought to be good parents when they ceasclessly
\m.d; gl_lhsclf‘rcmininc virtues to daughters from childhood. Alter marriage, the husband iy
’ Imdi}w_“: all matters, and in widowhood, the cldest son replaces the hushand 'S position
™ authority IIIJH‘dcr this system of conservative thought, traditional Chinese women do not
i ‘““hoir:{\;ﬂ)’; they must merely carry out the responsibilities of_ producing children and
hjx‘\fi(;‘i‘:]; domestic comforts. Confucian thought jg deeply rooted i
i\ .

n many families, which

opecific virtues the women should live by in playing their roles, Females, as

rm‘fidfs \l:hen as wives and possibly as widows, should follow the Confucian virtues of
u thS;

.. understanding, gentleness, mildness, ang placidness. In this traditional vein,
propncl :;oul d preach to daughters who did not follow traditional feminine virtues about the
enis ¥

ing consequences their impropriety has on social order, family honor, and family
n

Jamag!

nony L ial status of Tai

i This historical low social status of Taiwanese wome

unequal physically, mentally, socially, and spiritually and that this lack of talent is
rally are al and good for women. It was not until the rapid growth of Taiwan’s economy
gotually naturt a heightened need to compete with other countries of the world that women
brought abeEOW an increase in education level, income, participation in leisure and
began _tq St and societal understanding. This in turn has led women to a more in-depth
antenammﬁa’ of broader feminist issues such as autonomy and self-actualization, With clear
;"Gd:tr;ntininﬂ;ences’ Taiwan’s feminist consciousness

e

'+ is interesting to note that a significant portion of
.l l,‘s\:liq;ng images of traditional feminine role
:l(ill:ilii“‘;s ol Asia have drawn (he : arkelters
§8 appeal in the Asian

n has fed a belief that females

0BJECTIVES OF THE STUDY:

Tostudy the role of women in print media and electronic media
Tz study the Portrayal of women's images in advertisements

RESEARCH METHODOLOGY:

The study is based on descriptive research design. This is a theoretical re}iear%h paper, ;.rh;re
i i ' t authors and researchers has been used. For

seeondary information produced by differen > and ha .

bblainiignecessary information, various books magazines, journals, periodicals and different

: : i ce
websites have been explored by the researcher which has been mentioned in the referen
etion,

'ili':'.‘SUL’r S AND DISCUSSION:
“men in field of journalism C—_— W rs and
Mass Mcdiél: TV, radio, cinema, newspapers, magazines and ngt\t\;ilgg ibvious
; h""]ogy such as the Internct and E-mail as well as other media that n‘\‘-l}” Thes meiia i &
“h g op dren's comics and cartoons, theatre, puppetry, dun(‘sc ‘and soni.r ot ity
1ehicle used to inform as wel] as entertain the public. f he "wdl.ﬂ 5 Call::pcmcptions on a
w.(.i ey o BNls and opinions. It is a powerful force in lnnuch{lw_g I,)C-Optcm]s of the position
aﬂ&l' Of iSsues. The media can be both positive as well as negative in

P socialisation.
p sducation and socia _
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: WS o Women as well as a powerful mechan
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N CRET e procesn ol simpowennent ol wonien,
..‘mIII\‘ tonwn], |.\||:l deterent, A tew year ngpo they even |
W Ill‘l'llh‘l \\‘il\]\h]“ TR “l”ll‘l.

Itla\'n"t\‘\f OFLIrERA IR
"Hlu'lmil:‘-‘:.":”h“‘ role porteaynin: - An .u remilt ol Hllflrll}',illl'!.”flﬂiif" ‘Il‘m'mr: nl'ni r:t.-umn,,,,
how “"m“;-n :::;‘|\;f~\\':111u-1\ nee now pan Hedpating, fn e prid Wfll]’.'l(;I(‘,l;, .l :I‘I'H heclion ity
s l‘[l[)\'“'-]ul: }:vh.\lpml mnd development Wllllll,l Juprple Iht:li ‘]”'.I. u:‘n.,'x Ol cmpliy, :u.;;
WORen ' “‘”IH'. .:ul.; l.lfllll’.l'ri in ;:,uwsmuu-.nl |m|lmluu nndd \l»vmll-]‘l'm,r,.l)rru,lrr.:t:ff .II‘J:H gy
soeind il t‘vm\ W Hiven e exumines (the impael of women's Fmily reeponsibilitye, Oh 1]
WOnHe sy, w
‘«‘l\h'tin}f :;'\tl“l‘hll}“:':l'll.l ¢|v:.;mlv.'| there Im.-|. heen - enorion l'lit!f"(JFIHt': in the number of Yo,
P ‘nl' ki .n nun] e, Iln\:vm,‘vcr, it nppenra thal socicty still views women ag (hy; Primg.
it fonuliae ih u\ ;l{ll .nllu:r fmily members mnd, o o reoull, many women ATC N0V [y,
b ‘I _J: ¢ role ol nmtlhm.' I""'““."'."'"I. zlmur,‘h!cr n w.n:ll s cm.pluyc(:. 'In this sectio W
W wiclly, the tends in the participation of women in the paid workforee; some of g1,
Feasons Tor these trendss and, most importitly, the st that arise for women ag the, ik
bhalimes st nitd . . | ' Y th by ”ll.j iry 1o

ce thew paid and unpaid work commitments,

\.Il.\‘mll portrayals ol femininity in public media have become i local point of .
L‘.\])[l\l'll‘!lnll ol the rise of feminist movementa and feminist social consciougneys, l.umlfslmIL
md Seiglimpaplio (1977) find that female consumers believe there is a close I'(.:lil[i(,.nc;h;n
hclwf:un sex appenl and feminine roles, both visually and verbally, and have nc;ru.livﬁ
resactions (o advertising in which females ave shown as being attached 1o males, laclicuin!’r hal
femiale social status has not been respeeted in such depictions, and too much mntcrinliy.;:uun
sexualization, and self objectification have been portrayed (Zurbriggen ct al., 2007). Within
the context of active feminist movements and (he rise of social consciousncss already
mentioned, Sharits and Lammers (1983) suggest that the depiction of female roles should be
more positive, especially in terms of portraying women as malure, altractive, humorous, and
modcem.
This can provide guidance in helping women to understand their inner strength, to
achicve emotional balance while enriching sensitivily (0 others, and lo learn how to betler
and socicty (Rayburn and Richmond, 1998). In a comparative study on
alin, Mexico, and the United States, Gilly (1988) finds that
sing

interact with people
television commercials of Austr
cultural differences clearly influcnce the depictions of feminine roles. 1L was surpri
that while Australian commercials demonstrated considerable expressions of egalitarianism
and Mexican commercials portrayed new women lcaving behind traditions, Uni‘tcd Stales
commercials showed the fewest indicators ol the modernizing of feminine roles in .S‘Pllc. of
being the country with the most obvious I'cm.inisl movements. Because t.hc overl 11)0(!1[1(..11.1‘:11’:
of femininity in cultural consciousness has increased the awareness oi‘ Sll:(:l‘lg.lh in \\'0;1:::qu
roles and, therefore, increased the influential power of symbols of femimimty, ”fhcbhi;hc}
believe that feminine role depictions can beeome even more prolessional, can d-tspll[l)ii()li o
carcer standing, and can portray greater authority in representing mcrclu_uuhsc II lfr-“)lr'l:lil)ll;“ o
which they are matched. In short, thig means that women are no longer SI:I‘!P')’ il‘«br‘ ! cnilar
layers in the advertising context, lerguson ¢t al. (1990) S ‘[ g
attractive quality that replaces the Cof
of the social status

auxiliary role p
conclusion — women have a modern, strong, i
situational roles ol pasl entertninment, This indicates the rmsmg

females in SOME conuntrics.
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Although the medi . bt o 0
r :‘111.11 _lhn media has played an important role in highlighting women's issycs il ] 4
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i hegative impact, in terms of perpetrating violence against women through H6m, 1ag allg
IR ¥ o A i = 3 =
mages of women as a female body that con be bought and sold. Overa)j lh%mphy
) s the .M

treatime e g ' i
went ol women is narrow and continually reinforces stercotyped gender ral iy

a wife, mother and servant of mep, %sh ang
5

ass ons thy uneli
- umphions that women's functions are that of
especially so in advertising,

Women and Media
C‘k‘l1l!luu?i:-?tlil§ the pr,(St f{cendc. advances in ?nfonnation lcc.hnology have chilitated a glop,
policy pﬁ;_qhﬂsngl\\ or‘l\ that trans.ccnds nationa ] bouqdanes and has an impact o pub]?l
e p~0 t Cnth.l ¢ fl‘nlElIdCb and behfmour, especially of children ‘and. young adults, EVCI}'W}]QIC
S I\-{‘o fkl,sla for lhc.medla to makea far. greater contnb'uuQn to the advancemey, ;‘;
at‘lained osi?'- women are 1_n§rolved in careers in the communications sector, but fey, have
iﬂﬂuencé)me c;.ons at the decision- making level or serve on governing bioards and bodies ¢p,
Rk 1a policy. The lack of gender sensitivity in the media is evidenced by the fai] t
to climinate the gender — based stercotyping that can be found in public and private 1:,;:](3

national and international media organizations.

_ Womcn should be empowered by enhancing their skills, knowledge and acceg; {

lnformat.lon technology. This will strengthen their ability to combat negative portrayals Oc;
women internationally and to challenge instances of abuse of the power of an increasingl

important industry. Self- regulatory mechanisms for the media need to be created ani
strengthened and approaches developed to eliminate gender — based programming. Most
women, especially in developing countries, are not able to access effectively the expanding
electronic information highways and therefore cannot establish networks that will provide
them with alternative sources of information. Women therefore need to be involved in
decision- making regarding the development of the ncw technologies in order to participate
fully in their growth and impact. In addressing the issue of the mobilization of the media,
Governments and other actors should promote an active and visible policy of mainstreaming

a gender perspective in policies and programmes.

Women in Print Media
Indian should be proud of having a free and responsible press. An investigating

journalist of a leaing daily newspaper proved in December’ 98 that women were sold in Eluru
of Andhra Pradesh. The elder of RajyaSabha were shocked to hear that women were being
sold in the market place like cattle even today. Both the Supreme Court judgment on Shah
Bano and the RoopKanwar ‘Sati”, brought forth a spare of reportage and editorial comments.
The heinous act of female infanticide was brought out only through the press. Dowry dca@hs
moved from the confines of the home to the front page. These incidents highlight two myjer
points, One that women arc still treated only as commoditics that can be sold and bought and
thrown away if unwanted a reflection of the damnable discrimination and indignity that
women suffer in various parls of the country. Second, it highlights the role of medid ‘l"
making it public, however only a few sensational issues are flashed in the ncW‘SP“{"',’L;
Normally, it is lamented place in the newspaper, A few newspapers carry women's P
which is again the beauty tips, recipes and fashion syndromes. Most of the womet

. . . p A cﬁnc
magazincs consistently seck (o dirccl women's encrgics into narrow channels and 10 del!

trarily imposcd i,
g e - wome! ?

their concerns, pre-occupations and aspirations within an arbi
Frame Work”. Apart from looks and dresses there is stress on development of W m
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Porteayal of women's Ingren bn- pdyvertsements
ok “"“"“'.'i"imr acenpics 1 upecial position within the ECONOINIG OTganizaty,,, ,
\"‘:‘h':t‘l".\'. ::1_u$l 1 Dot just an cum_mmic: enlity. /'.'rlw:nli:;i:.n_', 'fl':::]r; wif!; e, ;H’ija.a.,:.
N Seouving them "ealtunl Torm (rough its sipnilying practice.”, g, - e
:.lgfjn:l,\'u.ul Prachices" pives meaning to words and images, Through thi, J’»!r:f;c;j,: f'.,ru...,-,-,. )
‘|l‘|lnm-.-.; its meanings into the heliel systems of (he nocicty. Au Schuduon (I,);;"J"’-'ﬁ.': ',
promotional enbtre of advertising hos worked its way into "what e e w"c.), P, 4,
:1_lmlfl: the ways we raise o ¢hildren, onr ideis of right and wirong conduct, ,,,’“ ;::?,"""{ Yt
sipnificanee o imape’ in both public and private ife". Advertising is 4 sociy) pra.;;-:.‘l..":""‘ :
does not operate in a vacuum. According to Jhally (1957), the social role of mi
involves a number ofintereonnceted relationships - "thoze betyseen person and f):r,j,:;ﬁ;'m' ‘
-‘*)'mh”l.‘ symbolism and power, and communication and satisfaction, Thus, afj-,f;r;,-’.f,lf‘;" -
lnz L:Ull!il(lu;'u(! in lipht of cultural expectations. Rotzoll and Haclner (1996) arpue ;i,f]/ r.
of its cultural houndless, its complexity of forms and functions, and the riif‘f:rr':;f"-/"
ascerlaining its oulcome, advertising is highly prone to disparate inlcrpr(:l;,i[j,m_"'}: .}r!-:_-..
(1 t-)t)’]) illusitrates, the concept of "shared meanings” places its emphasis on cultura] p;,,
I is participants in a culture who give meaning (o people, objects and ¢vents. Since thﬂi;”{-'
themsclves rarely have any single and fixed meaning, they need 1o be given l’ﬂtangn:-;.
25 %

participants of the culture, Hall (1997) suggests that members of the same culture must 5

sets of concepts, images and ideas which cnable them to think and fecl about the world, 24

thus to interpret the world in roughly similar ways.

Conclusion
The worse part of the whole episode is that there is no revulsion, no change w bizszd

projections and no regrets from any part of the ;;ocicl.y. We have somchow taken the wholz
gamut of dialogucs, storics and picturazition of women as way of our life or as if of £
consequences. 1t has never been realized that if womanhood is come when the cominz
peneration of the present children will have absolutely no respeet for their sisters, wives a0
mothers. Hence (he major objectives of media must be to perform the programmces relating ¥
status that they are free (o asserl themselves as human beings, ¢

There should be positive portraya! &
an be concluded that over”
duce prcjudiccs .-r.‘
and streo HP®
unccmm;‘

improvement of women's
cqual socially, morally and politically with men,
women taking note of their role in all facets of life, Thus it ¢
effect of the portrayal of women in medin is 1o reinforce rather than re
stereo types. The mass media is (0 reinforee rather than reduce prejudices
The mass media in India has not made adequate efforls Lo discuss serious 1sSUCs O L
women and prepare the women 10 play their rightful and equul role in society. To c.lr.mlg.:cn_ﬁ
condition, it is necessary 1o monitor the mediaand point out the merits and der
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continuously.




